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Can you think of an industry that firms find easy to enter and the product the industry produces is the homogenous product?
	The agricultural industry is a perfect example of an industry that many firms find it easy to enter and exit. In the agricultural industry there no barriers to entry and exit and the products in the market are homogenous. Agricultural depicts an example of a perfectly competitive market in which the price of the product is dependent on the forces of demand and supply. The price of the homogenous products is not controlled by the firms or the people. It is therefore common to find out that the sellers fail to earn profits in the perfectly competitive markets (Seth et al., 2018).
In the agricultural industry, the production part of a product is a prime example of a perfectly competitive market. Firms can be ready to leave or enter the market depending on the prevailing market conditions. Firms in the agricultural industry can enter the market in instances whereby the demand surpasses the supply in the market. The firms can also leave the market in instances the supply exceeds the demand. The firms also can easily mobilize their resources in perfectly competitive markets (Seth et al., 2018).
Why is it that under these perfectly competitive conditions of free entry and identical products can't make an economic profit in the long run?
	In perfectly competitive markets like agricultural industries, the equilibrium prices are determined by the forces of demand and supply and limit the firm’s role in setting up the price of their products. In instances the firm increases the price of a product and which is not consistent with the market price, the firm may not sell the products as the customers buy the same product from different firms with the prevailing market price (Seth et al., 2018).
What eliminates short-run profits under perfect competition?
 The entry of new firms into perfect competitive markets eliminates short-run profit. When firms enjoy a profit, other new firms are enticed to enter the market. Homogeneity of a product also eliminates short-run profits since many players get into the market and share the available share of consumers reducing the short run profits (Seth et al., 2018).
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